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1. The Big Picture: What a Website Really Is

> Your Virtual Storefront: Think of your website like a digital storefront. It’s a place for people
to learn about who you are, what you offer, and why they should care—all without you
having to be there in person.

o Easy to Update, Easier to Ignore: Unlike a physical store, you can “open” your website
24/7, but it’s also easy to neglect. Remember, a neglected site drives people away and
wastes your hard work.

2. Domains, Hosting & Platforms in Plain English

o Domain (Your Address): The domain is your website’s home address on the internet (like
YourBusinessName.com). It should be short, memorable, and clearly tied to your brand.

o Hosting (Your Landlord): Hosting is where your website “lives” online. You pay a hosting
company to store your website files and make them accessible on the internet. If your site
is constantly “going down,” it might be time to shop around for a new host.

o Platform (Your Toolkit): This could be WordPress, Wix, Squarespace, or another website
builder. Pick a platform that strikes a balance between control (customizations, plugins) and
simplicity (easy to update, good support).

3. Basic Structure: Think “Front Door — Rooms — Utilities”

o Home Page (Front Door): This is the first impression most visitors get. Make sure they can
quickly understand what you do, who you help, and the next step you want them to take
(book a call, join a list, etc.).
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o Pages (Rooms): Just like rooms in a house, you can have dedicated pages for services,
about, contact, and testimonials. Keep it organized—nobody likes a cluttered, confusing
layout.

o Plugins/Apps (Utilities): These add extra functionality, like online scheduling, pop-up
forms, or e-commerce. Too many can slow your site down or cause conflicts, so pick only
the ones you really need.

4. Content Essentials: Clear Over Clever

o Talk to Your Ideal Clients: \Website copy should feel like a personal conversation. Speak to
their challenges, your solutions, and the results they can expect.

o Tell Your Story, Share Your Expertise: Don’t hide behind vague language. Highlight your
unique approach, client wins, and brand personality.

o Make It Easy to Skim: Short paragraphs, clear headlines, and bullet points (like this guide!)
help busy readers get the info they need fast.

5. Design Principles: Keep It Simple, Keep It Consistent

> Visual Consistency: Choose a simple color palette (2—3 main colors) and 1-2 easy-to-read
fonts. Use them consistently across your site for a professional, polished look.

o User-Friendly Layout: Visitors should know exactly where to click or scroll without
thinking. If you confuse them, you lose them.

o Mobile Matters: Your site must look good on phones. Almost half of all web traffic comes
from mobile devices, so don’t overlook this.
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6. Maintenance Basics: Think “Routine Check-Ups”

o Update Regularly: Platforms, themes, and plugins often release updates for security fixes.
Set aside time (30 minutes a month) to keep everything current.

o Back Up Your Site: Just like an insurance policy, have a backup system in place. If
something goes wrong (like a bad update or a hack), you can restore to a previous version.

o Check Performance: Periodically test your site speed and make sure all contact forms,
buttons, and links work. Slow load times lose visitors.

7. Next Steps: Control Without the Overwhelm

> Prioritize One Thing at a Time: Don’t try to fix everything in one sitting. Tackle the most
critical area first—be it broken links, messy design, or outdated copy.

o Ask for Help, But Stay in the Driver’s Seat: Hiring a developer or tech support is wise for
complex issues, but keep tabs on what they’re doing so you’re never completely in the
dark.

o Leverage Community: Join supportive groups (like DreamBuilders.group) where you can
learn from others, ask questions, and get real-time feedback.

@Jmmg@z/

You don’t have to learn everything about website tech. You
just need to know enough to make informed decisions, ask
for help when needed, and keep your site aligned with your
business goals.
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